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B O L I N G O  B A L A N C E

Our total amount spent advertising on Meta 

and Google.

13.65x

$30,250.45

$413,057.06

TOTAL AD SPEND

$30,250.45

RETURN ON AD SPEND

Our ratio of return for what we’re spending 

on advertising.

13.65X

SHOPIFY SALES

Our total online sales.

$413,057.06

November 
2024
Totals
The goal is to maintain a 5x ROAS and 

above. This range is a healthy balance 

of scale, profit, expenses, email and 

social growth.

A higher ROAS above 5x gives us more 

room to scale the ad spend until we hit 

maintenance again of at least 5x 

ROAS, and then we repeat the process 

until the warehouse breaks.

TOTAL AD SPEND

SHOPIFY SALES
RETURN (ROAS)Bolingo

http://www.bolingobalance.com

